
Wednesday 15 June 2022
PRESENTED BY RICHARD BARGE 

South Waikato Sports & Events Centre



SPEAKERS

RICHARD BARGE 
(NZHIA)
The NZHIA Chair presents a history of 
hemp in Aotearoa New Zealand and a new
iHemp industry for Southern Waikato.

BILL QUINN 
(ORGANICAG)

Opportunities and differences in production
and marketing of iHemp.

JAMES BAILEY
(MOMONA FARMS)
Farming iHemp and the potential for the future.



PROGRAM

• 7.30 Pōhiri Welcome
• 7.50 NZHIA Introduction and History
• 8.10 James Bailey Momona Farm
• 8.25 Bill Quinn OrganicAg
• 9.00 NZHIA Business plans - Why 
• 9.15  Panelists Question & Answers
• Till Close 
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NZ Hemp Industries Association
iHemp and History
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Chemurgy is a branch of applied chemistry that is concerned with 
preparing industrial products from agricultural raw materials

George Washington 
Carver c1910 Henry Ford  c1930
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THE HEMP PLANT HAS
UP TO 25,000 USES



WHY HEMP?

This pioneering industry is on the edge of incredible 

growth. We’re looking for farmers, growers, entrepreneurs 

and businesses who want to discover how to invest, 

upskill and become part of Aotearoa New Zealand’s next 

billion dollar economy.
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Opportunities and differences 
in production
and
marketing of iHemp.

Bill Quinn
OrganicAg.



2018 crop Manawatu.
Grown using organic compliant systems/inputs.













Pellets







V
o
l
u
m
e

versus
Value?

Volume





Traceability That’s bankable!!!!$$$$$????
Certified Organic; Carbon farming for decades!

• Fastest growing market worldwide.
• Over 25 years of success.

• Market access.
• Market surety.

• High value markets.
• Follow those already involved and those that helped them.

{Beyond Organic™.
{Go Beyond Organic™.
{Nature and More™.

Certified organic and more!!

Beyond
Organix™.
• Use synthetic chemicals.
• Use urea, DAP, etc
• NDF and Brix

• No established market.

• Taking the next step;
• Ecological measurement

• Social measurement
• Energy footprint

• Packaging

(not even organic!)

Piggy backers that failed;
Eco’98;

• Mid 90’s
• Change no production methods.

• Better marketing.
• Never got off the ground!!

Organza™;
• Early 2000’s

• Never got off the ground.
Trust those that HAVE trust and history!

Certified Organics’; delivering for both farmer and consumer for decades.
Complete food creates a complete environment.

Beyond Organics™
For products that do not meet

the organic certification requirements



• glyphosate sprayed pasture/oat crop.
• Conventional >>yes
• Regen—Ag >>yes
• Organic-----NO

https://www.google.com/search?q=glyphosate&spell=1&sa=X&ved=2ahUKEwj1rbj9iaz4AhVm8zgGHc7OAGwQkeECKAB6BAgCEDI


• glyphosate sprayed pasture cultivation for crop.
• Spray Free>>yes
• Conventional >>yes
• Regen—Ag >>yes
• Organic-----NO

https://www.google.com/search?q=glyphosate&spell=1&sa=X&ved=2ahUKEwj1rbj9iaz4AhVm8zgGHc7OAGwQkeECKAB6BAgCEDI


• In milk herd grazing glyphosate pasture.
• Conventional >>yes
• Regen—Ag >>yes
• Organic-----NO

“Perception is reality in the marketplace.”
Peter Cullinane.

https://www.google.com/search?q=glyphosate&spell=1&sa=X&ved=2ahUKEwj1rbj9iaz4AhVm8zgGHc7OAGwQkeECKAB6BAgCEDI


• In milk sheep grazing glyphosate pasture.
• Christmas lamb anyone?
• Conventional >>yes
• Regen—Ag >>yes
• Organic-----NO

“Perception is reality in the
marketplace.”
Peter Cullinane.

https://www.google.com/search?q=glyphosate&spell=1&sa=X&ved=2ahUKEwj1rbj9iaz4AhVm8zgGHc7OAGwQkeECKAB6BAgCEDI






Certified organic maize in Northland.



• What scale do we wish to see,
• Cottage industry—each taking 

product to market?
• Industrial co-operation---but at

scale.



• Raw value
• Or
• High profile?



Infrastructure/mechanisation



Waikato crop
Short variety.















iHemp Seed-Cake



iHemp Seed-cake



12 x chemo 
and
4 haircuts later.



“Perception is reality in the marketplace.”
Peter Cullinane.

“Let food be thymedicine, and let medicine be thy food.”
Hippocrates.



WHY HEMP?

How can hemp be used in FARMING:

Farming as an alternative land use and cash crop plus 

phytoremediation, heavy metal removal and soil cleaning/ 

conditioning.

Use for nitrogen uptake, and climate change mitigation. 

Crop rotation and break cropping in collaboration with 

other primary industries.



How can hemp be used in FOOD INDUSTRY:

Seeds for food and utilising local circular economy by-

product streams to make new and innovative products. 

Hemp seed nutritional products for humans and animals 

as well as seed multiplication for northern hemisphere 

hempseed companies.

Future uses of hemp leaf, sprouts and roots.

WHY HEMP?



WHY HEMP?

How can hemp be used in the FIBRE INDUSTRY:

Investment in decortication and primary processing would

enable enterprises to scale and enter markets for high

and low tech industrial uses.

Collaboration with other primary sectors, such as

forestry and wool.



WHY HEMP?

How can hemp be used in the HEALTH INDUSTRY:

Female plant cultivation for the emerging health and 

wellness industry, utilising cannabinoids, terpenes, and 

flavonoids as high-value fractions from locally grown 

crops for global niche markets.

Working with Mānuka, Kakawawa and other native 

botanicals grown in New Zealand.



Valued 
at over
$300

All registered participants 
will go into the draw to 
win a hemp gift basket!
*T & C’s apply, see nzhia.com

Event
spot
prizes

Be part 
of the 
tour & 
WIN!
*T & C’s apply, see nzhia.com

BE IN TO WIN!



JOIN THE NZHIA



The Next Step 

Join the NZHIA so we can keep in touch

● We need a:

○ Hemp Industry Strategy Reset

○ Capability Development Program

RESOURCES

Coming soon ….a new community building portal

Callahan Innovation: 
Capability Road Maps

Tupu.nz: Fact sheets for 
industrial hemp

https://www.callaghaninnovation.govt.nz/access-experts/hemp-and-medicinal-cannabis-capability-roadmaps
https://www.tupu.nz/en/fact-sheets/industrial-hemp-for-seed-or-fibre
https://www.tupu.nz/en/fact-sheets/industrial-hemp-for-seed-or-fibre
https://www.callaghaninnovation.govt.nz/access-experts/hemp-and-medicinal-cannabis-capability-roadmaps


WITH THANKS

and regional support from

With thanks to our speakers from

Momona
Farms



With thanks to our sponsors

WITH THANKS

and a special thank you for tonight’s spot prize sponsor



Our mission is to promote the growth and development of the industrial hemp 

industry in New Zealand in all aspects. Now is the perfect time to become a member 

and be part of this growing industry.

Join at www.nzhia.com

GET INVOLVED - JOIN


	Slide Number 1
	SPEAKERS
	PROGRAM
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	WHY HEMP?
	SPEAKERS
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	SPEAKERS
	Opportunities and differences in production
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Slide Number 58
	Slide Number 59
	Volume
	Slide Number 61
	Slide Number 62
	Slide Number 63
	Slide Number 64
	Slide Number 65
	“Perception is reality in the marketplace.”
Peter Cullinane.
	Slide Number 67
	Slide Number 68
	Slide Number 69
	Slide Number 70
	Slide Number 71
	Slide Number 72
	Slide Number 73
	Slide Number 74
	Slide Number 75
	Slide Number 76
	Slide Number 77
	Slide Number 78
	Slide Number 79
	Slide Number 80
	Slide Number 81
	Slide Number 82
	Slide Number 83
	WHY HEMP?
	WHY HEMP?
	WHY HEMP?
	WHY HEMP?
	BE IN TO WIN!
	JOIN THE NZHIA
	Slide Number 90
	WITH THANKS
	WITH THANKS
	GET INVOLVED - JOIN

